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Agenda

Understanding the Keys to Consumer Purchase
Decisions

Shigeo Matoba

Director, Analytic Consulting Japan

The Nielsen Company Japan

Getting the Most out of Your Idea Generation
Process
Tomoko Nishi

Executive Director, Customised Research

The Nielsen Company Japan

Successfully Using Line Extensions to Grow Your
Brands

Karthik Rao

Director, Asia Pacific, BASES

The Nielsen Company Japan

Making Your Packaging Work Hard for You

Teruki Dezuka
Director, Client Service, Customised Research

The Nielsen Company Japan

New Product Internet Buzz - Emerging Trends
on Consumer Generated Media (CGM)

Rob Mooth
Vice President, Product Management, BASES
The Nielsen Company U.S.

Spending Wisely on Your Brands -
Maximizing ROI

Chang H. Park
Vice President, Analytic Consulting, Asia Pacific
The Nielsen Company U.S.
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The agenda and speaker may be subject to change.
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